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T. ROWE PRICE INSIGHTS
ON EMERGING MARKETS

KEY INSIGHTS
■■ Digital innovation is disrupting and reshaping financial services at a rapid pace.

■■ Emerging markets are leading the way in this new world of Fintech, with many 
companies at the forefront of innovation.

■■ Inclusivity in financial services has become even more important for consumers 
in emerging markets during the coronavirus pandemic, and fintech firms are 
poised to capitalize.

Emerging Markets Are 
Leading the Way in Fintech
Meeting the needs of a whole new customer base.

The marriage of finance and 
technology, or fintech, is finding 
a natural home in emerging 

markets (EMs), where the penetration 
of traditional banking and insurance 
services is typically low. The lack of 
infrastructure and growth of mobile 
phones make emerging markets 
ripe for alternative financial solutions. 
In many cases, consumers have 
leapfrogged traditional financial service 
offerings straight to online solutions. 
Importantly, these fintech companies 
are reaching an ever‑larger audience, 
offering unique services that traditional 
banks cannot. With many EM 
companies leading the charge, there 
are growing opportunities for investors.

Fintech Growth Is Accelerating at 
a Blistering Pace

Some 2 billion adults globally still 
do not have a bank account—most 
of whom live in emerging markets. 
Advances in fintech are working 
to broaden financial inclusion. 

Consumers are increasingly able to 
benefit from new innovations in the way 
financial service firms deliver products 
and services. 

A huge driver of this trend has been the 
rapid proliferation of mobile phones 
and improving internet connectivity. 
Since infrastructure can be more 
limited, many developing countries 
might be described as “mobile first.” 
For many people, mobile handsets 
are their sole connection to financial 
tools, information, and other vital 
services. Fintech companies are 
using that to their advantage, devising 
financial solutions to meet the distinct 
requirements of these markets. 

Asia is at the vanguard of the 
fintech revolution, leading the way 
in consumer adoption of financial 
technology products and services. 
In China and India, more than half 
of adult consumers active online 
said they regularly use fintech 
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services,1 according to a 2017 
survey conducted by Ernst & Young. 
Meanwhile, sub‑Saharan Africa 
accounts for more than half of mobile 
money services worldwide. With the 
massive growth in the emerging world 
middle class, fintech companies are 
seizing the opportunity. 

How Fintech Solutions 
Are Addressing Everyday 
Financial Needs

Low levels of credit and debit card 
penetration can be a trailblazer 
for digital innovation. This has 
helped pave the way for the rise of 
digital wallets, which have become 
increasingly popular in emerging 
economies. Companies like Alibaba 
or Tencent benefited from the huge 
growth in this area. 

This becomes particularly obvious 
during Chinese New Year when a 
rising number of hóngbāos—monetary 
gifts that are given for special 
occasions—are exchanged virtually via 
mobile apps. In 2019 alone, more than 
820 million electronic “red packets” 
were sent over China’s Lunar New 
Year holiday, according to WeChat. 
That means that more than twice the 
population of the United States used 
WeChat’s hóngbāo feature during 
China’s new year holiday. 

Mobile and cloud technologies can 
also help address payroll problems. 
Firms such as M‑Pesa, a mobile money 
transfer service based in Kenya, have 
been at the vanguard in that regard. 
It means that employers can pay their 
workers electronically, even if they do 
not have a bank account.

Building Partnerships to 
Develop Solutions

Africa is a global leader in mobile 
money, which has become an important 
component of the continent’s financial 
services landscape. Mobile network 
operators have been first to take 
advantage, but more recently, fintechs 
have established a solid footing in the 
market, and several banks are beginning 
to compete aggressively for the mobile 
banking customer. 

While some banks have chosen to “go it 
alone,” others are forming partnerships 
in hopes of reaching the market faster. 
These companies span the full spectrum 
of financial services, from payments 
and current accounts, to savings, loans, 
investments, and insurance. Just over 
half of the 282 mobile money services 
operating worldwide are located in 
sub‑Saharan Africa, according to the 
GSMA, an industry organization that 
represents the interests of mobile 
network operators worldwide.

1 EY FinTech Adoption Index 2017: The rapid emergence of FinTech.

The lack of 
infrastructure and 
growth of mobile 
phones make 
emerging markets 
ripe for alternative 
financial solutions.
— Chuck Knudsen
Portfolio Specialist, 
Emerging Markets

How Fintech Solutions Are Addressing Everyday Financial Needs

New ways forward for old traditions.
During the Chinese New Year, we 
witnessed a staggering number of 
hóngbāos—monetary gifts that are given 
for special occasions—exchanged 
virtually via mobile apps.

Payroll without the bank.
Mobile and cloud technologies can 
help address payroll problems. 
Employers can now pay their workers 
electronically, even if they do not have 
a bank account.

Digital wallets are on the rise.
Low levels of credit and debit card 
penetration can be a trailblazer for 
digital innovation. This has helped pave 
the way for the rise of digital wallets.
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A recent report by McKinsey suggests 
that there are currently around 
100 million active mobile money 
accounts in Africa. This far exceeds 
customer adoption in South Asia, with 
40 million active mobile money accounts 
creating the second biggest region for 
mobile money in terms of market share. 
And these companies are solving a 
genuine problem. Until recently, it would 
have been incredibly difficult for migrant 
workers in Nairobi, for example, to send 
wages back to their family who are living 
in the countryside. Now they can do so 
at the touch of a button. 

Why Now for Fintech?

We are excited by the potential for 
software‑enabled payments where the 
opportunity is vast and could cause an 
upheaval in the payment industry. Up 
to now, the first step in a merchant’s 
life consisted of a trip to the bank to 
seek financing to start their venture. 
A payment‑processing product was 
therefore a natural cross‑sell for banks. 
Today, merchants start their journey 
by choosing a software that will help 
them manage their new business. That 
change is driving a shift in payment 
distribution away from banks and toward 
software‑enabled payment providers.

But the payment industry has more room 
to grow. In addition to software‑enabled 
payments, business‑to‑business (B2B) 
payments will likely also cause a stir in 
the fintech sector. These firms look to fill 

the gap left by banks’ withdrawal from 
small and medium‑sized enterprise (SME) 
lending, while also providing solutions 
in payment processing and workflow 
streamlining. B2B is a multitrillion‑dollar 
market that rivals the consumer payments 
industry in size. The industry is just 
beginning to gravitate toward more 
modern payment technologies and away 
from manual processes. This could drive 
growth for the payments industry for 
many years to come. 

Financial institutions are also now 
beginning to speak “fintech” and are 
becoming more aware of how innovation 
can transform their businesses. 
Established technology companies 
are seeing the value of partnering with 
fintechs as they tackle the complexity of 
entering the financial services industry—
for example, local regulation, capital 
requirements, and reputational risk.

Disruption of the Industry 
Pulled Forward

Financial inclusion in developing 
markets has become even more 
important during the coronavirus 
pandemic. For those who cannot 
access mobile phones, the ability 
to visit bricks‑and‑mortar banks and 
manage their money has been even 
more limited, if not cut off entirely, 
worsening the already very limited 
availability and support offered by 
traditional banking in many emerging 
countries. Mobile solutions are proving 

Mobile and cloud 
technologies can 
help address payroll 
problems.
— Irmak Surenkok
Portfolio Specialist, 
Emerging Markets

Mobile and Cloud Technologies Helping to Address 
Payroll Problems

Solving a genuine problem.
In Africa, mobile payments are 
allowing employers to pay 
employees directly via mobile 
money accounts. 
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to be a lifeline in emerging economies, 
and that issue of accessibility has been 
brought front and center into the minds 
of consumers. Those who have been 
able to access the internet in such 
markets find that through their fintech 
services they can instantly tap in to 
much‑needed financial resources to 
keep their businesses and lives in order. 

As the whole world shifts toward a new 
reality, there will be an abundance 

of post‑pandemic opportunities for 
businesses. There will be new niches 
and exciting ideas as people realize 
that the digital tools on which they 
have relied during this disruption are, 
in fact, providing important services, 
regardless of the conditions. Fintech 
firms can use this opportunity to build 
their reputations and emerge even 
stronger once the crisis has passed.

Financial inclusion 
in developing 
markets has 
become even more 
important during 
the coronavirus 
pandemic.
— Daniel Hurley 
Associate Portfolio Specialist, 
Emerging Markets

The specific securities identified and described are for informational purposes only and do not represent recommendations.
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Important Information
This material is being furnished for general informational and/or marketing purposes only. The material does not constitute or undertake to give advice of any nature, 
including fiduciary investment advice, nor is it intended to serve as the primary basis for an investment decision. Prospective investors are recommended to seek independent 
legal, financial and tax advice before making any investment decision. T. Rowe Price group of companies including T. Rowe Price Associates, Inc. and/or its affiliates receive 
revenue from T. Rowe Price investment products and services. Past performance is not a reliable indicator of future performance. The value of an investment and any income 
from it can go down as well as up. Investors may get back less than the amount invested.

The material does not constitute a distribution, an offer, an invitation, a personal or general recommendation or solicitation to sell or buy any securities in any jurisdiction or to 
conduct any particular investment activity. The material has not been reviewed by any regulatory authority in any jurisdiction.

Information and opinions presented have been obtained or derived from sources believed to be reliable and current; however, we cannot guarantee the sources’ accuracy 
or completeness. There is no guarantee that any forecasts made will come to pass. The views contained herein are as of the date written and are subject to change without 
notice; these views may differ from those of other T. Rowe Price group companies and/or associates. Under no circumstances should the material, in whole or in part, be 
copied or redistributed without consent from T. Rowe Price.

The material is not intended for use by persons in jurisdictions which prohibit or restrict the distribution of the material and in certain countries the material is provided upon 
specific request. It is not intended for distribution to retail investors in any jurisdiction.

Australia—Issued in Australia by T. Rowe Price Australia Limited (ABN: 13 620 668 895 and AFSL: 503741), Level 50, Governor Phillip Tower, 1 Farrer Place, Suite 50B, 
Sydney, NSW 2000, Australia. For Wholesale Clients only.

Brunei—This material can only be delivered to certain specific institutional investors for informational purpose upon request only. The strategy and/or any products associated 
with the strategy has not been authorised for distribution in Brunei. No distribution of this material to any member of the public in Brunei is permitted.

Canada—Issued in Canada by T. Rowe Price (Canada), Inc. T. Rowe Price (Canada), Inc.’s investment management services are only available to Accredited Investors as 
defined under National Instrument 45‑106. T. Rowe Price (Canada), Inc. enters into written delegation agreements with affiliates to provide investment management services.

China—This material is provided to specific qualified domestic institutional investor or sovereign wealth fund on a one‑on‑one basis. No invitation to offer, or offer for, or sale of, the 
shares will be made in the People’s Republic of China (“PRC”) (which, for such purpose, does not include the Hong Kong or Macau Special Administrative Regions or Taiwan) or 
by any means that would be deemed public under the laws of the PRC. The information relating to the strategy contained in this material has not been submitted to or approved 
by the China Securities Regulatory Commission or any other relevant governmental authority in the PRC. The strategy and/or any product associated with the strategy may only 
be offered or sold to investors in the PRC that are expressly authorized under the laws and regulations of the PRC to buy and sell securities denominated in a currency other 
than the Renminbi (or RMB), which is the official currency of the PRC. Potential investors who are resident in the PRC are responsible for obtaining the required approvals from 
all relevant government authorities in the PRC, including, but not limited to, the State Administration of Foreign Exchange, before purchasing the shares. This document further 
does not constitute any securities or investment advice to citizens of the PRC, or nationals with permanent residence in the PRC, or to any corporation, partnership, or other entity 
incorporated or established in the PRC.

DIFC—Issued in the Dubai International Financial Centre by T. Rowe Price International Ltd. This material is communicated on behalf of T. Rowe Price International Ltd. by its 
representative office which is regulated by the Dubai Financial Services Authority. For Professional Clients only.

EEA ex-UK—Unless indicated otherwise this material is issued and approved by T. Rowe Price (Luxembourg) Management S.à r.l. 35 Boulevard du Prince Henri L‑1724 
Luxembourg which is authorised and regulated by the Luxembourg Commission de Surveillance du Secteur Financier. For Professional Clients only.

Hong Kong—Issued in Hong Kong by T. Rowe Price Hong Kong Limited, 6/F, Chater House, 8 Connaught Road Central, Hong Kong. T. Rowe Price Hong Kong Limited is 
licensed and regulated by the Securities & Futures Commission. For Professional Investors only.

Indonesia—This material is intended to be used only by the designated recipient to whom T. Rowe Price delivered; it is for institutional use only. Under no circumstances 
should the material, in whole or in part, be copied, redistributed or shared, in any medium, without prior written consent from T. Rowe Price. No distribution of this material to 
members of the public in any jurisdiction is permitted.

Korea—This material is intended only to Qualified Professional Investors upon specific and unsolicited request and may not be reproduced in whole or in part nor can they be 
transmitted to any other person in the Republic of Korea.

Malaysia—This material can only be delivered to specific institutional investor upon specific and unsolicited request. The strategy and/or any products associated with the 
strategy has not been authorised for distribution in Malaysia. This material is solely for institutional use and for informational purposes only. This material does not provide 
investment advice or an offering to make, or an inducement or attempted inducement of any person to enter into or to offer to enter into, an agreement for or with a view 
to acquiring, disposing of, subscribing for or underwriting securities. Nothing in this material shall be considered a making available of, solicitation to buy, an offering for 
subscription or purchase or an invitation to subscribe for or purchase any securities, or any other product or service, to any person in any jurisdiction where such offer, 
solicitation, purchase or sale would be unlawful under the laws of Malaysia.

New Zealand—Issued in New Zealand by T. Rowe Price Australia Limited (ABN: 13 620 668 895 and AFSL: 503741), Level 50, Governor Phillip Tower, 1 Farrer Place, 
Suite 50B, Sydney, NSW 2000, Australia. No Interests are offered to the public. Accordingly, the Interests may not, directly or indirectly, be offered, sold or delivered in New 
Zealand, nor may any offering document or advertisement in relation to any offer of the Interests be distributed in New Zealand, other than in circumstances where there is no 
contravention of the Financial Markets Conduct Act 2013.

Philippines—THE STRATEGY AND/ OR ANY SECURITIES ASSOCIATED WITH THE STRATEGY BEING OFFERED OR SOLD HEREIN HAVE NOT BEEN REGISTERED 
WITH THE SECURITIES AND EXCHANGE COMMISSION UNDER THE SECURITIES REGULATION CODE. ANY FUTURE OFFER OR SALE OF THE STRATEGY AND/ OR 
ANY SECURITIES IS SUBJECT TO REGISTRATION REQUIREMENTS UNDER THE CODE, UNLESS SUCH OFFER OR SALE QUALIFIES AS AN EXEMPT TRANSACTION.

Singapore—Issued in Singapore by T. Rowe Price Singapore Private Ltd., No. 501 Orchard Rd, #10‑02 Wheelock Place, Singapore 238880. T. Rowe Price Singapore Private 
Ltd. is licensed and regulated by the Monetary Authority of Singapore. For Institutional and Accredited Investors only.

South Africa—T. Rowe Price International Ltd (“TRPIL”) is an authorised financial services provider under the Financial Advisory and Intermediary Services Act, 2002 (FSP 
Licence Number 31935), authorised to provide “intermediary services” to South African investors.

Switzerland—Issued in Switzerland by T. Rowe Price (Switzerland) GmbH, Talstrasse 65, 6th Floor, 8001 Zurich, Switzerland. For Qualified Investors only.

Taiwan—This does not provide investment advice or recommendations. Nothing in this material shall be considered a solicitation to buy, or an offer to sell, a security, or any 
other product or service, to any person in the Republic of China.

Thailand—This material has not been and will not be filed with or approved by the Securities Exchange Commission of Thailand or any other regulatory authority in Thailand. 
The material is provided solely to “institutional investors” as defined under relevant Thai laws and regulations. No distribution of this material to any member of the public in 
Thailand is permitted. Nothing in this material shall be considered a provision of service, or a solicitation to buy, or an offer to sell, a security, or any other product or service, to 
any person where such provision, offer, solicitation, purchase or sale would be unlawful under relevant Thai laws and regulations.

UK—This material is issued and approved by T. Rowe Price International Ltd, 60 Queen Victoria Street, London, EC4N 4TZ which is authorised and regulated by the UK 
Financial Conduct Authority. For Professional Clients only.

USA—Issued in the USA by T. Rowe Price Associates, Inc., 100 East Pratt Street, Baltimore, MD, 21202, which is regulated by the U.S. Securities and Exchange Commission. 
For Institutional Investors only.
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T. Rowe Price focuses on delivering investment management 
excellence that investors can rely on—now and over the long term. 


